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bl iqfLrdk ij dqN Hkh fy[kus ls igys  
fuEufyf[kr funsZ'k /;kuiwoZd i<+sa

1. viuk mÙkj fy[kuk çkjEHk djus ls igys viuh ç'u iqfLrdk dh Hkyh&Hkk¡fr tk¡p dj ysa] ns[k ysa fd vkidks lgh fo|k'kk[kk@in dksM dh iqfLrdk 
feyh gS ,oa blesa 100 ç'u gSa vkSj blesa fçafVax laca/kh vFkok vU; fdLe dh dksbZ deh@d{k fujh{kd }kjk ç'u iqfLrdk ck¡Vus esa xyrh rks ugha 
gSA ;fn fdlh çdkj dh dksbZ deh@xyrh gks rks i;Zos{kd dks lwfpr djsa rFkk iqfLrdk cny ysaA bl lanHkZ esa fdlh Hkh çdkj dh dksbZ f'kdk;r ij 
ckn esa dksbZ fopkj ugha fd;k tk,xkA 

2. _.kkRed vadu ugha gksxkA 

3. ;g ,d oLrqijd fdLe dh ijh{kk gS ftlesa çR;sd ç'u ds uhps Øekad ¼1½ ls ¼4½ rd pkj çLrkfor mÙkj fn;s gSaA vkids fopkj esa tks Hkh mÙkj 
lgh gS mldks vks ,e vkj mÙkj i= esa fpfUgr dhft,A vius mÙkj ç'u iqfLrdk esa u yxk,A 

4. vks-,e-vkj mÙkj if=dk ij lHkh dk;ks± ds fy, uhys@dkys ckWy Iokb±V isu ls fy[ksaA vks-,e-vkj mÙkj if=dk ij vksoy dks iw.kZ :i ls dsoy 
uhys@dkys ckWy Iokb±V isu ls HkjsaA ,d ckj fn, x, mÙkj dks cnyk ugha tk ldrkA 

5. mÙkj&i= ij u rks jQ+ dk;Z djsa u gh vkSj fdlh çdkj dk fu'kku vkfn yxk,a ;k bls eksaM+sA 

6. dsYdqysVj] LykbM:y] eksckbZy]  dsYdqysVj ?kfM+;k¡ ;k bl çdkj dh dksbZ Hkh ;qfä ,oa fdlh Hkh v/;;u@lanHkZ lkexzh vkfn dk ç;ksx ijh{kk d{k esa 
oftZr gSA 

7. jQ+ dk;Z iqfLrdk esa fdlh Hkh [kkyh LFkku esa fd;k tkuk pkfg,] vks-,e-vkj- mÙkj if=dk ij dksbZ Hkh jQ+ dk;Z u djsaA fdlh vU; dkx+t ij bls 
djus dh vuqefr ugha gSA 

8. ç'u iqfLrdk ¼A, B, C, ,oa D½ pkj Jà[kykvksa esa gksxhA vkidks vks-,e-vkj- mÙkj if=dk ij lgh ç'u iqfLrdk Jà[kyk fy[kuk gSA 

9. ijh{kk lekfIr ds i”pkr~ vki viuh ç”u&iqfLrdk ,oa vks-,e-vkj- dh dkcZu dkWih ¼vH;FkÊ ds fy,½ ys tk ldrs gSaA vks-,e-vkj- dh ewy çfr 
dks d{k fujh{kd dks lkSai nsaA ;fn vki ,slk ugha djrs gSaA rks vkidh ik=rk fujLr dj nh tk,xh ,oa vki ij vkijkf/kd dk;Zokgh dh tk,xhA 

10. gj ,d ç'u ds fy, dsoy ,d gh mÙkj bafxr djsaA ,d ls vf/kd mÙkj nsus ij ç'u dk dksbZ vad ugha fn;k tk,xkA mÙkj esa dksbZ Hkh dfVax ;k 
vksojjkbZfVax ekU; ugha gksxhA iqu% ç'u f}Hkk"kh; ¼fgUnh ,oa vaxzsth½ esa gSA fgUnh vuqokn laLdj.k esa fdlh Hkh fHkérk gksus ij ewY;kadu ds fy, vaxzsth 
laLdj.k dks vfUre ekuk tk;sxkA 



SECTION–A 

1. A sandy soil contains:

(1) 100% of sand particle
(2) 85% of sand particle
(3) More than 60% of sand particle
(4) Less than 60% of sand particle

1. cyqoj Hkwfe esa gksrs gSa%

(1) “kr çfr”kr ckyw ds d.k
(2) 85% ls vf/kd ckyw ds d.k
(3) 60% çfr”kr ls vf/kd ckyw ds d.k
(4) 60% çfr”kr ls de ckyw ds d.k

2. Soil structure refers to:

(1) Geometry of soil particle
(2) Size of soil particle
(3) Photograph of soil particle
(4) Arrangement of soil particle

2. e`nk lajpuk dk vfHkçk; gS%

(1) e`nk d.kksa dh T;kfefr
(2) e`nk d.kksa dk vkdkj
(3) e`nk d.kksa dk Nk;kfp=
(4) e`nk d.kksa dk foU;kl

3. Which of the following does not influence the soil
structure:

(1) Adsorve cation
(2) Organic matter
(3) Soil micro-organism
(4) Base exchange

3. fuEukafdr esa ls dkSu lk ?kVd e`nk lajpuk dks çHkkfor ugha djrk gS%

(1) vf/kpwflr /kuk;u
(2) thoka”k inkFkZ
(3) e`nk ds lw{e thok.kq
(4) HkLe&fofue;

4. Water requirement of crops is the amount of water
needed for:

(1) Evaporation and transpiration of water from soil and
crops

(2) Transpiration ratio of crops
(3) To meet the metobolic activities of crops
(4)

including conveyance 

4. Qly dh tyekax ikuh dh og ek=k gS tks vko”;d gS%

(1) e`nk ,oe~ Qly ok’ihdj.k ,oe~ mRLosnu gsrq
(2) Qlyksa ds mRLosnu vuqikr gsrq
(3) Qlyksa dh p;kipf;d fØ;kvks gsrq
(4) Qly ds miHkkSfxd mi;ksx rFkk [ksr ,oe~ flapu ukyh ls ty

º kzl gsrq

5. The most critical stage for water for potato crop is:

(1) At sowing time
(2) After earthing
(3) In the begening of tuberization
(4) At maturity of tubers

5. vkyw dh Qly gsrq ikuh dh ØkfUrd voLFkk gS%

(1) cqvkbZ ds le;
(2) feêh p<+kus ds ckn
(3) dUnks ds fuekZ.k ds çkjEHk gksus ij
(4) dUnks ds ifjiDork ds le;

6. Which one is not a symptom of poor drainage:

(1) Yellowing of plants
(2) Shallow and stunted roots
(3) Poor plant growth
(4) Lowering of water table

6. fuEukafdr esa ls dkSu lk [kjkc ty fudkl dk y{k.k ugha gS%

(1) ikS/kksa dk ihyk iM+uk
(2) mFkyh ,oe~ ckSuh tM+s
(3) ikS/kksa dh [kjkc o`f)
(4) tyLrj dk ?kVuk

7. One m3/s water isequal to:

(1) 100 Lts. (2) 1000 Lts.
(3) 10 Lts. (4) 10,000 Lts.

7. ,d ?kuehVj ikuh cjkcj gksrk gS%

(1) 100 yhVj ds (2) 1000 yhVj ds
(3) 10 yhVj ds (4) 10,000 yhVj ds

8. Q=0.138 h2 √h is a formula to calculate:

(1) Duty of water
(2) Discharge of water through 90° notch
(3) Discharge of water from culaba
(4) Discharge of water from open channel

8. Q=0.138 h2 √h lw= }kjk x.kuk dh tkrh gS%

(1) Qlyksa ds tyek¡x dh
(2) 90 va”k ij cus oh ukp ls ty çlzko dh
(3) dqykck ls ty çlzko dh
(4) [kqyh ukyh ls ty çlzko dh

9. Indicate the percentage of nitrogen in D. A. P.:

(1) 15% (2) 18%
(3) 32% (4) 46%

9. MkbZ veksfu;e QkLQsV esa ukbVªkstu dh çfr”kr ek=k crk,¡%

(1) 15 çfr”kr (2) 18 çfr”kr
(3) 32 çfr”kr (4) 46 çfr”kr
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10. Botanical name of jowar is:

(1) Sorghum sudanance
(2) Hordium vulgare
(3) Sorghum bicolor
(4) Sorghum vulgare

10. Tokj dk okuLifrd uke gS%

(1) lksj?ke lwMkusUl
(2) gkfMZ;e oqYxs;j
(3) lksj?ke okbdyj
(4) lksj?ke cqYxs;j

11. Cotton belongs to the family:

(1) Malvaceae
(2) Solanace
(3) Tiliaceae
(4) Compositae

11. dikl fdl dqVqEc dk ikS/kk gS%

(1) ekyoslh
(2) lksysuslh
(3) fVfy,lh
(4) dEiksftVh

12. The seed rate for true potato seed should be:

(1) 15–20 quintal per ha
(2) 4–5 quintal per ha
(3) 10–12 quintal per ha
(4) 100–125 gms per ha

12. vkyw ds lPps cht dh ek=k çfr gsDVs;j gksuh pkfg,%

(1) 15–20 dqUry çfr@gs-
(2) 4–5 dqUry çfr@gs-
(3) 10–12 dqUry çfr@gs-
(4) 100–125 xzke çfr@gs-

13. Which of the following is not a variety of bajra:

(1) Pusa 3
(2) W c c 75
(3) Composite 3
(4) B. L. 54

13. fuEukafdr esa ls dkSu lh cktjs dh çtkfr ugha gS%

(1) iwlk 3
(2) MCY;w lh lh 75
(3) dEiksftV 3
(4) ch ,y 54

14. Maize is a monocious plant in which male flower
emerges:

(1) With female flower
(2) A week before emergence of female flower
(3) A week after emergence of female flower
(4) None of these

14. eôk ,d mHk;fyaxh ikS/kk gS ftlesa ujiq’i%

(1) eknk iq’i ds lkFk fudyrk gS
kg igys fudyrk gS

(3) eknk iq’i ds ,d lIrkg ckn fudyrk gS
(4) buesa ls dksbZ ugha

15. Pegging down in ground nut is the process of:

(1) Elongation of style
(2) Elongation of areal roots
(3) Development of Brace roots
(4) Pressing pegs in soil to support the plant

15. ewaxQyh esa vf/kdhyu ,d çfØ;k gksrh gS%

(1) ofrZdk dk nh?khZdj.k
(2) ok;qoh; tM+ks dk nh?khZdj.k
(3) c¡/kuh tM+ks dk fodkl
(4) ikS/ks dks lgkjk nsus ds fy, [ksr esa [kw¡Vh xkM+uk

16. Topping is a practice done in:

(1) Sugarcane
(2) Gram
(3) Tobacco
(4) Cotton

16. “kh’kZdrZu dh fØ;k dh tkrh gS%

(1) xUuk dh Qly esa
(2) puk esa
(3) rEckdw esa
(4) dikl esa

17. ‘Mehsana’ breed belongs to the species:

(1) Goat
(2) Cow
(3) Sheep
(4) Buffalo

17. ^esglkuk* uLy fdl tkfr ls lEcfU/kr gS%

(1) cdjh
(2) xk;
(3) HksM+
(4) HkSal

18. Which of the following animal has longest gestation
period:

(1) Cow
(2) Buffalo
(3) Goat
(4) Sheep

18. fuEufyf[kr esa fdl i”kq dk xHkZdky lcls vf/kd le; dk gksrk gS%

(1) xk;
(2) HkSal
(3) cdjh
(4) HksM+
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19. Umran is a variety of:

(1) Bottle gourd
(2) Brinjal
(3) Ber
(4) Banana

19. mejku ,d çtkfr gS%

(1) ykSdh dh
(2) cSaxu dh
(3) csj dh
(4) dsyk dh

20. The edible part of Knol Khol is:

(1) Root (2) Stem
(3) Leaf (4) Flower

20. xk¡B xksHkh dk [kkus okyk Hkkx gksrk gS%

(1) tM+ (2) ruk
(3) iÙkh (4) Qwy

21. ‘Pusa Naveen’ is a variety of:

(1) Bottle gourd (2) Sponge gourd
(3) Bitter gourd (4) Musk-melon

21. ^iwlk uohu* çtkfr gS%

(1) ykSdh dh (2) rjksbZ dh
(3) djsyk dh (4) [kjcwtk dh

22. Chilli is grown under:

(1) Tropical and sub-tropical climate
(2) Tropical and temperate climate
(3) Temperate and sub-tropical climate
(4) Under all the climates

22. fepZ dh [ksrh ds fy;s mi;qä gS%

(1) m’.k dfVcU/kh; ,oa miks’.k tyok;q
(2) m’.k dfVcU/kh; ,oa le”khrks’.k tyok;q
(3) le”khrks’.k ,oa miks’.k tyok;q
(4) mijksä lHkh tyok;q

23. ‘Pusa Nasdar’ and ‘Pusa Chikni’ are the varieties of:

(1) Sponge gourd
(2) Bottle gourd
(3) Bitter gourd
(4) Musk melon

23. ^iwlk ulnkj* ,oa ^iwlk fpduh* çtkfr;ka gS%

(1) rjksbZ dh
(2) ykSdh dh
(3) djsyk dh
(4) [kjcwtk dh

24. Carrot belongs to the family:

(1) Solanaceae
(2) Umbelliferae
(3) Cruciferae
(4) Compositae

 dk ikS/kk gS%

(1) lksysuslh
(2) vEcsyhQsjh
(3) ØwlhQsjh
(4) dEiksftVh

25. Tomato originated in:

(1) France
(2) China
(3) India
(4) Mexico

25. VekVj dk mRifÙk LFkku gS%

(1) Ýkal
(2) phu
(3) Hkkjr
(4) esfDldks

26. ‘Arka Navneet’ is a variety of:

(1) Tomato
(2) Brinjal
(3) Turnip
(4) Cauli Flower

26. ^vdkZ uouhr* çtkfr gS%

(1) VekVj dh
(2) cSxu dh
(3) “kyte dh
(4) Qwy xksHkh dh

27. Sowing time of pea is:

(1) August – September
(2) October – November
(3) December – January
(4) February – March

27. eVj cksus dk le; gS%

(1) vxLr & flrEcj
(2) vDVwcj & uoEcj
(3) fnlEcj & tuojh
(4) Qjojh & ekpZ

28. The family water melon is:

(1) Cruciferae
(2) Malvaceae
(3) Leguminosae
(4) Cucurbitaceae

28. rjcwt dk dqy gS%

(1) ØwlhQsjh
(2) ekyoslh
(3) ysX;qfeukslh
(4) dqdjfcVslh
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29. Where sellers combine several products in the same
package is known as______

(1) Psychological Pricing
(2) Captive Product Pricing
(3) Product Bundle Pricing
(4) Promotional Pricing

29. tc foØsrk ,d gh iSdst esa dbZ mRikn tksM+ nsrs gSa rks og ---------
dgykrk gS%

(1) euksoSKkfud ewY;&fu/kkZj.k
(2) dSfIVo mRikn ewY;&fu/kkZj.k
(3) mRikn caMy ewY;&fu/kkZj.k
(4) izksRlkgd ewY;&fu/kkZj.k

30. Which of the following information forms available to
the marketing manager can usually be accessed more
quickly and cheaply than other information sources?

(1) Marketing intelligence
(2) Marketing research
(3) Customer profiles
(4) Internal databases

30. foi.ku izca/kd ds ikl miyC/k fuEu lwpukRed QkeksZa esa ls dkSu&ls
QkeZ ,sls gSa ftu rd vU; lwpukRed lzksrksa dh rqyuk esa vf/kd rsth
vkSj lLrs rjhds ls igqapk tk ldrk gS%

(1) foi.ku vklwpuk
(2) foi.ku vuqla/kku
(3) xzkgd :ijs[kk
(4) vkarfjd MkVkcsl

31. Which of the following are possible pricing objectives

(1) To maximise profits
(2) To achieve a target market share
(3) To match the competition, rather than lead the market
(4) All of these.

31. fuEu esa ls dkSu laHkkfor ewY;&fu/kkZj.k mn~ns”; gSa\

(1) ykHk vf/kdre djuk
(2) yf{kr cktkj fgLlk izkIr djuk
(3) cktkj esa vkxs c<+us dh ctk; izfr;ksfxrk esa eqdkcyk djuk
(4) ;s lHkh

32. All of the following are considered to be drawbacks of
local marketing EXCEPT:

(1) it can drive up manufacturing and marketing costs by
reducing economies of scale.

(2) it can create logistical problems when the company
tries to meet varied require

(3) it can attract unwanted competition.
(4) it can dilute the brand's overall image.

32. fuEu esa ls lHkh dks LFkkuh; foi.ku dh dfe;ka le>k tkrk gS] flok;%

(1) ;g ek=k dh fdQk;rksa dks ?kVkdj fofuekZ.k vkSj foi.ku ykxrsa
c<+k ldrh gS

(2) tc daiuh fofHkUu vis{kkvksa dh iwfrZ djus dk iz;kl djrh gS rks
;g laHkkjra=h; leL;k,a mRiUu dj ldrh gS

k vkd`’V dj ldrh gS
(4) ;g czSaM dk lexz Nfo detksj cuk ldrh gS

33. _______ has contractual authority to sell a
manufacturer's entire output.

(1) Selling agents (2) Rack jobbers
(3) Manufacturer's agents (4) Purchasing agents

33. --------- ij fofuekZrk ds lewps mRiknu dks cspus lafonkxr dk
vf/kdkj gksrk gS%

(1) foØsrk ,tsaV (2) jSd tkclZ
(3) fofuekZrk ds ,tsaV (4) Ø; ,tsaV

34. When there is a large potential market for a product,
the firm will adopt.

(1) Skimming price policy
(2) Penetration price policy.
(3) Premium price policy.
(4) None of these.

34. tc fdlh mRikn ds fy, fo”kky laHkkfor cktkj gksrk gS rks daiuh
viuk,xh%

(1) fLdfeax ewY; uhfr
(2) Hksnd ewY; uhfr
(3) izhfe;e ewY; uhfr
(4) bueasa ls dksbZ ugha

35. When a firm sets a very low price for one or more of its
products with the intention of driving its competitors
out of business.

(1) Predatory Pricing (2) Economy Pricing
(3) Psychological Pricing (4) Penetration Pricing

35. tc dksbZ daiuh vius ,d ;k ,d ls vf/kd mRiknksa dk ewY; blfy,
cgqr de j[krh gS fd izfr;ksfx;ksa dks dkjksckj ls ckgj j[kk tk, rks
;g dgykrk gS%

(1) ywVekjh ewY;&fu/kkZj.k (2) fdQk;rh ewY;&fu/kkZj.k
(3) euksoSKkfud ewY;&fu/kkZj.k (4) Hksnd ewY;&fu/kkZj.k

36. ____ consists of dividing a market into distinct groups
of buyers on the basis of needs, characteristics, or
behavior who might require separate products or
marketing mixes.

(1) Product differentiation (2) Market segmentation
(3) Market targeting (4) Market positioning

36. --------- esa cktkj dks t:jrksa] fo”ks’krkvksa vFkok O;ogkj ds vk/kkj
ij [kjhnkjksa ds ,sls lqLi’V lewgksa esa foHkkftr djuk “kkfey gS ftUgsa
vyx mRiknksa vFkok foi.ku feJ.kksa dh t:jr gks ldrh gS%

(1) mRikn foHksnhdj.k (2) cktkj [k.Mhdj.k
(3) cktkj y{;&fu/kkZj.k (4) cktkj voLFkku
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37. The strategy of using as many out lets as possible is called 

(1) Intensive distribution (2) Cohesive distribution
(3) Wide distribution (4) All of these

37. ;FkklaHko vf/kdkf/kd cktkj dk iz;ksx djus dh dk;Zuhfr dgykrh gS%

(1) rhoz forj.k (2) lalatd forj.k
(3) O;kid forj.k (4) ;s lHkh

38. The biggest or greatest amount of involvement in a
foreign market comes through which of the following?

(1) Exporting (2) Joint venturing
(3) Licensing (4) Direct investment

38. fons”kh cktkj esa lcls vf/kd vFkok cM+k lg;kstu fuEu esa ls fdlds
ek/;e ls izkIr gksrk gS%

(1) fu;kZr (2) la;qDr m|e
(3) ykblsal O;oLFkk (4) izR;{k fuos”k

39. Sellers that handle their own exports are engaged in:

(1) direct exporting. (2) indirect exporting.
(3) licensing. (4) contract manufacturing

39. ,sls foØsrk tks vius fu;kZr Lo;a laHkkyrs gSa] fuEu esa izo`Rr gksrs gSa%

(1) izR;{k fu;kZr (2) ijks{k fu;kZr
(3) ykblsal iz.kkyh (4) lafonkxr fofuekZ.k

40. Marketers of successful 21st-century brands must
excel at ________ the design and implementation of
marketing activities and programs to build, measure,
and manage brands to maximize their value.

(1) promotional planning
(2) brand personification
(3) strategic brand management
(4) brand awareness

40. 21oha “krkCnh ds lQy czSaMksa ds foØsrkvksa dks --------- fMtkbu rFkk
foi.ku fØ;k&dykiksa rFkk dk;ZØeksa ds dk;kZUo;u esa vo”; vkxs c<+uk
pkfg, ftlls fd vius czSaMksa dk fuekZ.k dj ldsa] ekfir dj ldsa vkSj
ns[kHkky dj ldsa rkfd mu czSaMksa dk ewY; vf/kdre gks lds%

(1) izksRlkgd fu;kstu
(2) czSaM ekuohdj.k
(3) dk;Zuhfriw.kZ czSaM izca/k
(4) czSaM tkx:drk

41. A branch and subsidiary are

(1) Different to each other (2) Similar to each other
(3) All (4) None

41. ,d “kk[kk rFkk lgk;d daiuh gksrh gS%

(1) ,d&nwljs ls vyx (2) ,d&nwljs ds cjkcj
(3) lHkh (4) dksbZ ugha

42.

(1) Domestic marketing
(2) Foreign marketing
(3) International trade
(4) All

42. foi.ku dh varjkZ’Vªh; foek esa “kkfey gS%

(1) ?kjsyw foi.ku
(2) fons”kh foi.ku
(3) varjkZ’Vªh;  O;kikj
(4) lHkh

43. VAT is a/an

(1) Income tax (2) Sales Tax
(3) Custom Duty (4) Travel Tax

43. VAT gksrk gS ,d%

(1) vk;dj (2) fcØh dj
(3) lhek ”kqYd (4) ;k=k “kqYd

44. The most common form of price discrimination in
international trade is

(1) Non-tariff barriers.
(2) Voluntary Export Restraints.
(3) Dumping.
(4) Preferential trade arrangements.

44. varjkZ’Vªh; O;kikj esa ewY; foHksnhdj.k dk lokZf/kd vke :i gS%

(1) xSj&VSfjQ ck/kk,a
(2) LoSfPNd fu;kZr fu;a=.k
(3) ikVu
(4) ojh;rkiw.kZ O;kikj O;oLFkk,a

45. IBRD (International Bank for Reconstruction and
Development) also known as

(1) Exim Bank
(2) World Bank
(3) International Monetary fund
(4) International Bank

45. IBRD ¼baVjus”kuy cSad Qkj fjdaLVªD”ku ,aM MsoyiesaV½ dk nwljk
uke gS%

(1) ,sfDte cSad
(2) fo”o cSad
(3) varjkZ’Vªh; ekSfnzd fuf/k
(4) varjkZ’Vªh; cSad

46. Key controllable factors in global marketing are:

(1) Government policy and legislation.
(2) Social and technical changes.
(3) Marketing activities and plans.
(4) All of the above.

46. oSf”od foi.ku esa izeq[k fu;a=.kh; rRo gSa%

(1) ljdkjh uhfr vkSj dkuwu
(2) lkekftd vkSj rduhdh cnyko
(3) foi.ku fØ;kdyki rFkk ;kstuk,a
(4) mi;qZDr lHkh
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47. The typical method of retail operation used by
supermarkets and catalog showrooms is called:

(1) Self service retailing. (2) Limited service retailing.
(3) Full service retailing. (4) Service merchandiser.

47. lqij ekfdZVksa rFkk dSVsykx “kks:eksa }kjk iz;qDr [kqnjk izpkyu dh
fof”k’V fof/k dgykrh gS%

(1) Lo;alsoh [kqnjk izpkyu (2) lhfer lsok [kqnjk izpkyu
(3) iw.kZ lsok [kqnjk izpkyu (4) lsok lkSnkxj

48. Which is the right sequence of stages of
Internationalization?

(1) Domestic, Transnational, Global, International,
Multinational

(2) Domestic, International, Multinational, Global,
Transnational

(3) Domestic, Multinational, International, Transnational,
Global

(4) Domestic, International, Transnational, Multinational,
Global

48. varjkZ’Vªh;dj.k dh voLFkkvksa dk lgh Øe dkSulk gS\

(1) ?kjsyw] LFkkukarjh;] oSf”od] varjkZ’Vªh; cgqjkf’Vªd
(2) ?kjsyw] varjkZ’Vªh;] cgqjkf’Vªd] oSf”od] LFkkukarjh;
(3) ?kjsyw] cgqjkf’Vªd] varjkZ’Vªh;] LFkkukarjh;] oSf”od
(4) ?kjsyw] varjkZ’Vªh;] LFkkukarjh;] cgqjkf’Vªd] oSf”od

49. Globalization refers to:

(1) Lower incomes worldwide
(2) Less foreign trade and investment
(3) Global warming and their effects
(4) A more integrated and interdependent world

49. oS”ohdj.k fuEu ls lacaf/kr gS%

(1) fuEu vk; fo”oO;kih
(2) U;wu fons”kh O;kikj vkSj fuos”k
(3) oSf”od Å’ehdj.k vkSj mlds izHkko
(4) ,d vf/kd lekdfyr rFkk var%fuHkZj fo”o

50. Which concept holds that consumers will not buy
enough of organizations product unless it takes large
scale selling and promotion effort?

(1) Marketing. (2)
(3) Production. (4)

50. dkSu&lh vo/kkj.kk esa ;g ekuk tkrk gS fd miHkksDrk i;kZIr
laxBukRed mRikn rc rd ugha [kjhnsaxs tc rd fd cM+s iSekus ij
fcØh vkSj izksRlkgu iz;kl u fd, x, gksa%

(2) foØ;
(4) mRikn

51. If a government uses barriers to foreign products such
as biases against a foreign company's bids, or product
standards that go against a foreign company's product
features, the government is using:

(1) protectionism. (2) exchange controls.
(3) exchange facilitators. (4) nontariff trade barriers.

51. ;fn dksbZ ljdkj] fons”kh mRiknksa ds fy, vojks/kksa dk tSls fd fdlh
fons”kh daiuh dh cksyh ;k mRikn ekudksa ds fy, iwoZxzgksa dk iz;ksx
djrh gS rks ,slk dgk tk,xk fd ljdkj fuEu dk iz;ksx dj jgh gS%

(1) laj{k.kokn (2) fofue; fu;a=.k
(3) fofue; lqfo/kkdkjd (4) xSj&VSfjQ O;kikj vojks/k

52. Which of the following is NOT an element of the
marketing mix?

(1) Distribution. (2) Product.
(3) Target market. (4) Pricing.

52. fuEu esa ls dkSu foi.ku feJ.k dk ,d rRo ugha gS\

(1) forj.k (2) mRikn
(3) yf{kr cktkj (4) ewY;&fu/kkZj.k

53. A company is practicing _______ if it focuses on sub
segments with distinctive traits that may seek a
special combination of benefits.

(1) micromarketing (2) niche marketing
(3) mass marketing (4) segment marketing

53. ;fn dksbZ daiuh lqLi’V fo”ks’krkvksa ls ;qDr mi&[kaMksa ij cy ns jgh
gS ftlls fd og ykHkksa dk ,d fo”ks’k feJ.k izkIr dj lds] rks og -
-------- dk O;ogkj dj jgh gS%

(1) lw{e foi.ku (2) fu”k foi.ku
(3) fo”kky foi.ku (4) [kaM foi.ku

54. _______ is the concept under which a company
carefully integrates and coordinates its many
communications channels to deliver a clear,
consistent, and compelling message about the
organization and its products.

(1) The promotion mix
(2) Integrated international affairs
(3) Integrated marketing communications
(4) Integrated demand characteristics

54. --------- ,slh vo/kkj.kk gS ftlds v/khu daiuh laxBu rFkk blds
mRiknksa ds laca/k esa ,d Li’V fLFkj rFkk vdkV~; lans”k nsus ds fy,
vius vusd lapkj pSuyksa dks lko/kkuhiwoZd lekdfyr rFkk lefUor
djrh gS%

(1) izksRlkgu feJ.k
(2) lekdfyr varjkZ’Vªh; ekeys
(3) lekdfyr foi.ku lapkj
(4) lekdfyr ekax fo”ks’krk,a
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55. A company faces several major decisions in international
marketing. The first of these decisions is often:

(1) deciding whether to go international.
(2) looking at the global marketing environment.
(3) deciding which markets to enter.
(4) deciding how to enter markets.

55. daiuh varjkZ’Vªh; foi.ku esa vusd cM+s fu.kZ;ksa ls tw>rh gSA ,sls
fu.kZ;ksa esa igyk fu.kZ; vDlj gksrk gS%

(1) ;g fu.kZ; ysuk fd D;k varjkZ’Vªh; gqvk tk,
(2) oSf”od foi.ku okrkoj.k ij n`f’V Mkyuk
(3) ;g fu.kZ; ysuk fd dkSu&ls cktkj esa izos”k fd;k tk,
(4) ;g fu.kZ; ysuk fd cktkjksa esa dSls izos”k fd;k tk,

56. Two main components of sales promotion are ______.

(1) Trade promotion and consumer promotion.
(2) marketing promotion and sales promotion.
(3) Consumer promotion and marketing promotion.
(4) none.

56. fcØh izksRlkgu ds nks izeq[k ?kVd gSa ---------

(1) O;kikj izksRlkgu vkSj xzkgd izksRlkgu
(2) cktkj izksRlkgu vkSj fcØh izksRlkgu
(3) xzkgd izksRlkgu vkSj foi.ku izksRlkgu
(4) dksbZ ugha

57. MIS stands for______.

(1) Marketing Information System.
(2) Management information System.
(3) Management interface system.
(4) Market Interface system.

57. MIS dk foLrkfjr :i gS ---------

(1) Marketing Information System.
(2) Management information System.
(3) Management interface system.
(4) Market Interface system.

58. A _______ is a promotion strategy that calls for using
the sales force and trade promotion to move the
product through channels.

(1) push strategy (2) pull strategy
(3) blocking strategy (4) integrated strategy

58. ,d --------- ,d izksRlkgd dk;Zuhfr gS tksfd fcØh cy vkSj O;kikj
izksRlkgu dk iz;ksx mRikn dks pSuyksa ds ek/;e ls pykus dh vis{kk
djrh gS%

(1) nkc dk;Zuhfr (2) d’kZ.k dk;Zuhfr
(3) Cykfdax dk;Zuhfr (4) lekdfyr dk;Zuhfr

59. fuEu esa ls dkSu oLrq n`f’Vdks.k dk ,d xq.k gS\

;g ,d ljy fof/k gS
(2) ;g ,d Bksl fof/k gS
(3) ;g Bksl ifj.kke iznku djrh gS
(4) mi;qZDr lHkh

60. dkjksckjh Øsrk og gS tks oLrq,a vkSj lsok,a --------- iz;kstuksa ds fy,
[kjhnrk gS%

(1) vU; mRikn ;k lsokvksas dk fuekZ.k djus ds fy,
(2) iqu% fcØh djus ds fy,
(3) miHkksT;ksa ds :i esa iz;ksx ds fy,
(4) mi;qZDr lHkh

(1) Internet commerce (2) Web commerce
(3) Computer commerce (4) Electronic commerce

61. Ø; vkSj foØ; izfØ;k ds fy, tksfd bysDVªkfud lk/kuksa ls lefFkZr gS
--------- ,d lk/kkj.k “kCn gS%

(1) baVjusV okf.kT; (2) osc okf.kT;
(3) daI;wVj okf.kT; (4) bysDVªkfud okf.kT;

62. _______ marking decisions in research objectives.

(1) Preliminary exploration.
(2) Formal investigation
(3) Project planning.
(4) Informal investigation.

62. --------- vuqla/kku mn~ns”;ksa esa foi.ku fu.kZ;%

(1) izkjafHkd [kkst
(2) vkSipkfjd tkap
(3) ifj;kstuk fu;kstu
(4) vukSipkfjd tkap

63. Diversification is best described as _____.

(1) Existing products in new markets.
(2) Existing products in existing markets.
(3) New products for new markets
(4) New products for existing markets.

63. oSfo/;dj.k dh loksZRre ifjHkk’kk --------- ds :i esa gks ldrh gS%

(1) ekStwnk mRikn u, cktkjksa esa
(2) ekStwnk mRikn ekStwnk cktkjksa esa
(3) u, mRikn u, cktkjksa esa
(4) u, mRikn ekStwnk cktkjksa esa
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59. Which of these is a merit of commodity approach ?

(1) It is a simple method to adopt
(2) It is a concrete method
(3) It give concrete results.
(4) All the above

60. Business buyers is one who buys goods and services 
for _____ purposes.

(1) For making other goods and services.
(2) For reselling.
(3) For use as consumables.
(4) All of the above

61. _______ is the general term for a buying and selling 
process that is supported by electronic means.



64. Which of the following refers to process element of the
marketing mix?

(1) Training and development of the staff.
(2) Making the sales outlet look attractive.
(3) Deciding the Capacity of customers that one sales

person can handle.
(4) Giving rewards for good members of the staff.

64. fuEu esa ls dkSu foi.ku feJ.k ds izfØ;k rRo ls lacaf/kr gS\

(1) LVkQ dk izf”k{k.k vkSj fodkl
(2) fcØh cktkj dks ns[kus esa vkd’kZd cukuk
(3) ,d fcØh deZpkjh ftrus xzkgdksa dks laHkky ldrk gS mudh

{kerk dk fu.kZ; ysuk
(4) LVkQ ds mRre lnL;ksa dks iqjLdkj nsuk

65. Market Targeting is a process of _____.

(1) Subdividing the customers in the market to groups
having simillar needs

(2) . Placing the product in the collective mind set of the
customers.

(3) Choosing the market segments that the firm hopes to
offer its products or services.

(4) Offering one product to all the markets.

65. cktkj dks yf{kr djuk --------- dh ,d izfØ;k gS%

(1) cktkj esa xzkgdksa dks ,sls lewgksa esa mi&foHkkftr djuk ftudh
,dleku t:jrsa gksa

(2) mRikn dks xzkgdksa dh lkewfgd eukso`fRr esas j[kuk
(3) ,sls cktkj [kaM pquuk ftUgsa daiuh vius mRikn vFkok lsok,a

cspus dh vk”kk djrh gS
(4) lHkh cktkjksa dks ,d mRikn dh is”kd”k djuk

66. Distribution in a service may refer to_____.

(1) Storage, handling and movement of goods from
manufacturer to consumer.

(2) Point at which the service is delivered.
(3) Point at which service is promoted and communicated.
(4) None of the above.

66. lsok esa forj.k --------- ls lacaf/kr gks ldrk gS%

(1) HkaMkj.k] laHkky rFkk eky dk fofuekZrk ls xzkgd rd ykuk
(2) fcanq tgka lsok dh vkiwfrZ dh tkrh gS
(3) fcanq tgka lsok izksRlkfgr rFkk lapkfjr dh tkrh gS
(4) mi;qZDr esa ls dksbZ ugha

67. Marketing research data is gathered by _____.

(1) Observation.
(2) In depth interviews.
(3) Controlled experiment.
(4) All the above

67. foi.ku vuqla/kku MkVk --------- }kjk bdV~Bk fd;k tkrk gS%

(1) izs{k.k

(3) fu;af=r iz;ksx
(4) mi;qZDr lHkh

68. Strategic marketing planning establishes the_____.

(1) Resource base provided by the firm s strategy.
(2) Economic impact of additional sales.
(3) Tactical plans that must be implemented by the entire

organization
(4) Basis for any marketing strategy.

68. dk;Zuhfriw.kZ foi.ku fu;kstu --------- LFkkfir djrk gS%

(1) daiuh dh dk;Zuhfr }kjk miyC/k djk;k x;k lzksr vk/kkj
(2) vfrfjDr fcØh dk vkfFkZd izHkko
(3) O;kogkfjd ;kstuk,a ftudk lewps laxBu }kjk vfuok;Zr%

dk;kZUo;u fd;k tkuk pkfg,
(4) fdlh Hkh foi.ku dk;Zuhfr ds fy, vk/kkj

69. When a company identifies the parts of the market it
can serve best and most profitably, it is practicing
________.

(1) Segmenting.
(2) Concentrated marketing.
(3) Differentiation.
(4) Mass marketing.

69. tc dksbZ daiuh cktkj ds ,sls Hkkxksa dh igpku dj ysrh gS tgka og
loksZRre lsok,a vkSj vf/kdre ykHkdkfjrk ds lkFk foi.ku dj ldrh
gS] og --------- dk O;ogkj dj jgh gS%

(1) [kaMhdj.k
(2) dsfUnzr foi.ku
(3) foHksnhdj.k
(4) fo”kky foi.ku

70. When a market's annual growth rate falls to less than
10 percent, the _______ becomes a _______ if it still
has the largest relative market share:

(1) question mark; star
(2) Cash cow; dog
(3) Star; cash cow
(4) Cash cow; star

70. tc fdlh cktkj dh okf’kZd fodkl nj 10 çfr”kr ls uhps fxjrh gS
rks ---------- gks tkrk gS ----------- ;fn blds ikl vHkh Hkh
vf/kdre lEcfU/kr cktkj Hkkxhnkjh gksa%

(1) ç”ufpUg( rkjk
(2) udn xk;( dqÙkk
(3) rkjk( udn xk;
(4) udn xk;( rkjk
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SECTION–B 

71. The ‘Pulitzer Prize’ is associated with:

(1) Environmental protections
(2) Civil Aviation
(3) Journalism
(4) Health Research

71. ^iqYVhtj iqjLdkj* fdlls lEcfU/kr gS%

(1) i;kZoj.k laj{k.k
(2) ukxfjd mì;u
(3) i=dkfjrk
(4) LokLF; vuqla/kku

72. The latitude difference between India & Pakistan for
their Standard time is:

(1) 7°
(2) 7.5°
(3) 8°
(4) 8.5°

72. Hkkjr ,oa ikfdLrku ds e/; muds ekud le;ksa esa va{kk”k vUrj gS%

(1) 7°
(2) 7.5°
(3) 8°
(4) 8.5°

73. In case of reflection it is well known that when a mirror
turned through an angle the reflected ray turns
through:

(1) Same angle
(2) Twice the angle
(3) Thrice the angle
(4) Half the angle

73. ijkorZu ds lanHkZ esa ;g Hkyh&Hkk¡fr KkrO; gS fd tc ,d niZ.k dks
,d dks.k esa ?kqek;k tkrk gS rks ijkofrZr fdj.k ?kwerh gS%

(1) mlh dks.k esa
(2) dks.k dk nqxquk
(3) dks.k dk frxquk
(4) dks.k dk vk/kk

74. Which Article of the constitution of India restricts
courts not to inquire into proceedings of Parliament:

(1) Article 122
(2) Article 120
(3) Article 123
(4) Article 119

74. Hkkjrh; lafo/kku dk dkSu&lk vuqPNsn laln dh dk;Zokfg;ksa esa iwNrkN
djus ds fy, çfrcaf/kr djrk gS%

(1) vuqPNsn 122
(2) vuqPNsn 120

(4) vuqPNsn 119

75. To which ocean the Panama Canal joins the Atlantic
Ocean?

(1) Pacific Ocean
(2) Indian Ocean
(3) Arctic Ocean
(4) Caspian Sea

75. fdl egklkxj esa iukek ugj vVykfUVd egklkxj ls feyrh gS\

(1) ç”kkUr egklkxj
(2) fgUn egklkxj
(3) vkdZfVd egklkxj
(4) dslfi;u egklkxj

76. How many countries are members of the SAARC
organization?

(1) 10
(2) 9
(3) 8
(4) None of these

76. fdrus ns'k lkdZ laxBu ds lnL; gSa\

(1) 10
(2) 9
(3) 8
(4) buesa ls dksbZ ugha

77. One of the following player is not in the list of Arjuna
Awards 2015:

(1) Rohit Sharma
(2) Shushil Kumar
(3) Sreejesh PR
(4) Jitu Rai

77. fuEufyf[kr esa ls dkSu&lk f[kykM+h vtqZu ind 2015 dh lwph esa
ugha gS%

(1) jksfgr “kekZ
(2) lq”khy dqekj
(3) Jhts”k ih-vkj-
(4) thrw jk;

78. The BRICS Bank would have its headquarter in?

(1) India
(2) Russia
(3) China
(4) South Africa

78. BRICS cSad dk eq[;ky; dgk¡ gksxk\

(1) Hkkjr
(2) :l
(3) phu
(4) nf{k.k vfÝdk
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79. An article is sold at a certain price. By selling it at 2/3
of the price one loses 10%. The gain percent at
original price is:

(1) 
3
133 %

(2) 35%
(3) 40%
(4) 20%

79. ,d oLrq ,d fuf”pr ewY; ij cspk tkrk gSA ewY; ds 2/3 esa cspus
ij 10% dh gkfu gksrh gSA okLrfod ewY; ij cspus ij fdruk ykHk
gksrk gS\

(1) 
3
133 %

(2) 35%
(3) 40%
(4) 20%

80. Mr. John is travelling on his cycle and has calculated
to reach point A at 2 pm, if he travels at 10 kmph. He
will reach there at 12 noon if he travels at 15 kmph. At
what speed must he travel to reach A at 1 pm?

(1) 8 kmph
(2) 11 kmph
(3) 12 kmph
(4) 14 kmph

80. feLVj tksu viuh lkbZfdy ls A fcUnq ij 10 fdyksehVj çfr ?kaVs
dh pky ls vijkºu 2 pm igq¡prs gSaA ;fn og 15 fdyksehVj çfr
?kaVs dh pky ls pyrs gSa rks og nksigj 12 cts igq¡psxsaA 1 pm ij
igq¡pus ds fy;s mudh ;k=k dh pky D;k gksuh pkfg,\

(1) 8 fdeh- çfr ?kaVk
(2) 11 fdeh- çfr ?kaVk
(3) 12 fdeh- çfr ?kaVk
(4) 14 fdeh- çfr ?kaVk

81. An aeroplane covers a certain distance at a speed of
240 kmph in 5 hours. To cover the same distance in

3
21  hours, it must travel at a speed of:

(1) 300 kmph
(2) 360 kmph
(3) 600 kmph
(4) 720 kmph

81. ,d gokbZ tgkt ,d fuf”pr nwjh dks 240 fdyksehVj çfr ?kaVs dh

pky ij 5 ?kaVs esa r; djrk gSA mlh nwjh dks 
3
21  ?kaVs esa r; djus

ds fy,] bldh ;k=k dh pky gksuh pkfg,% 

(1) 300 fdeh-@?kaVk
(2) 360 fdeh-@?kaVk
(3) 600 fdeh-@?kaVk
(4) 720 fdeh-@?kaVk

82. P can complete a work in 12 days working 8 hours a 
day, Q can complete the same work in 8 days working 
10 hours a day. If both P and Q work together, working 
8 hours a day, in how many days can they complete 
the work? 

(1) 
11
55

(2) 
11
65

(3) 
11
56

(4) 
11
66

 8 ?kaVs djds 12 fnu esa iwjk djrk gSA
^Q* Bhd ogh dke 10 ?kaVs çfrfnu djus ij 8 fnu esa iwjk djrk 
gSA ;fn ^P* vkSj ^Q* nksuksa feydj 8 ?kaVs çfrfnu dk;Z djsa] rks dk;Z 
fdrus fnu esa iwjk gks tk;sxk\ 

(1) 
11
55

(2) 
11
65

(3) 
11
56

(4) 
11
66

83. A 7 metres wide road runs outside around a circular
park, whose circumference is 176 metres. The area of
the road is:

(1) 1580 m2 

(2) 1468 m2

(3) 1386 m2 

(4) None of these

83. ,d o`Ùkkdkj ikdZ ds rjQ pkjksa vksj ,d 7 ehVj pkSM+h lM+d gS]
ftldh ifjf/k 176 ehVj gSA lM+d dk {ks=Qy gS%

(1) 1580 eh2 

(2) 1468 eh2

(3) 1386 eh2 

(4) buesa ls dksbZ ugha

84. If the word ‘STOVE’ can be written as ‘FNBLK’, then
how can the word ‘VOTES’ be written in that code?

(1) BNLKF
(2) KFLBN
(3) LBNKF
(4) NBLKF

84. ;fn ^STOVE* “kCn dks ^FNBLK* fy[k ldrs gSa] rks ^VOTES*
“kCn dks mlh dwV Hkk’kk esa dSls fy[ksxsa\

(1) BNLKF
(2) KFLBN
(3) LBNKF
(4) NBLKF
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85. In what time ` 8,000 will amount to ` 9,261 at 10% per
annum compound interest, when the interest is
compounded half yearly?

(1) 2 years (2) 
2
13  years

(3) 
2
11  years (4) 

2
12  years

85. fdrus le; esa ` 8,000 dk 10% çfro’kZ pØo`f) C;kt dh nj ij
` 9,261 gksxk] tc pØo`f) C;kt Nekgh yxk;k tkrk gS\

(1) 2 o’kZ (2) 
2
13  o’kZ

(3) 
2
11  o’kZ (4) 

2
12  o’kZ

86. In a group of 36 persons, a total of 16 take cold drink
while 9 take only cold drink not green coconut drink.
How many persons in this group take only green
coconut drink but not cold drink. (Every person take
drink either cold drink or green coconut or both):

(1) 27 (2) 25
(3) 20 (4) 22

86. 36 O;fä;ksa ds lewg esa] 16 yksx dksYM fMªad ysrs gSa tc fd 9 yksx
dsoy dksYM fMªad ysrs gSa] ukfj;y ikuh ughaA bl lewg esa fdrus
O;fä ,sls gSa tks dsoy ukfj;y ikuh ysrs gSa] dksYM fMªad ugha ¼çR;sd
O;fä fMªad ysrk gS pkgs og dksYM fMªad gks ;k ukfj;y ikuh ;k nksuksa½%

(1) 27 (2) 25
(3) 20 (4) 22

87. In a classroom, there are 5 rows, and 5 children
Akshay, Vineet, Sujeet, Guddu and Mangal are seated
one behind the other in 5 separate rows as follows:

Akshay is sitting behind sujeet but in front of Vineet. Sujeet
is sitting behind Mangal. Guddu is sitting in front of
Mangal. The order in which they are sitting from the first
row to the last is.

(1) Mangal, Sujeet, Guddu, Akshay, Vineet
(2) Sujeet, Mangal, Guddu, Akshay, Vineet
(3) Vineet, Guddu, Mangal, Sujeet, Akshay
(4)

87. ,d d{kk esa 5 iafä;k¡ gSa vkSj 5 cPps] v{k;] fouhr] lqthr] xqM~Mw
vkSj eaxy ,d ds ihNs ,d ik¡p i`Fkd iafä;ksa esa cSBs gSa tSls fd&

v{k; lqthr ds ihNs ysfdu fouhr ds lkeus cSBk gSA lqthr eaxy ds
ihNs cSBk gSA xqM~Mw eaxy ds lkeus cSBk gSA igyh iafä ls vafre rd
os fdl Øe esa cSBs gSa\
(1) eaxy] lqthr] xqM~Mw] v{k;] fouhr
(2) lqthr] eaxy] xqM~Mw] v{k;] fouhr
(3) fouhr] xqM~Mw] eaxy] lqthr] v{k;
(4) xqM~Mw] eaxy] lqthr] v{k;] fouhr

88. If C = 24 and HOT = 38, then FEAR = ?

(1) 68 (2) 55
(3) 78 (4) 46

88. ;fn C = 24 ,oa HOT = 38] rks FEAR = \

(1) 68 (2) 55
(3) 78 (4) 46

89. Complete the series by replacing the question mark
(?).

Q331T, U442X, Y553A, ?
(1) Z662C
(2) B664C
(3) B661C
(4) C664C

89. bl Js.kh ds ç”uokpd fpUg ¼\½ ds LFkku ij D;k vk;sxk

Q331T, U442X, Y553A, ?
(1) Z662C
(2) B664C
(3) B661C
(4) C664C

90. Vasant says, “I have as many sisters as brother”.
Vaishali say, “Each of us sisters has only half as many
sisters as brothers”. Assuming that Vasant and
Vaishali are brother and sister, how many brothers
and sisters are there in the family?

(1) 8 brothers and 6 sisters
(2) 6 brothers and 5 sisters
(3) 5 brothers and 4 sisters
(4) 4 brothers and 3 sisters

90. olar dgrk gS] ßesjh ftruh cgusa gSa mrus gh HkkbZ gSaÞA oS”kkyh dgrh
gS] ßge lHkh cguksa esa çR;sd ds ikl ftrus HkkbZ gSa mldh vk/kh cgusa
gSaÞA ;g ekurs gq, fd oalr ,oa oS”kkyh HkkbZ&cgu gSa] ifjokj esa
fdrus HkkbZ vkSj fdruh cgusa gSa\

(1) 8 HkkbZ ,oa 6 cgu
(2) 6 HkkbZ ,oa 5 cgu
(3) 5 HkkbZ ,oa 4 cgu
(4) 4 HkkbZ ,oa 3 cgu

91. If 16 ⊕ 27 = 43 and 23 ⊕ 39 = 56 then what will be the
value of 25 ⊕ 48 = ?

(1) 53 (2) 55
(3) 67 (4) 77

91. ;fn 16 ⊕ 27 = 43 ,oa 23 ⊕ 39 = 56 rks 25 ⊕ 48 = \ dk
D;k eku gksxk\

(1) 53 (2) 55
(3) 67 (4) 77
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92. If colour is called music, music is called engine,
engine is called car, car is called caravan, caravan is
called tent and tent is called igloo, then where do
soldiers on battlefield live in?

(1) Car (2) Caravan
(3) Tent (4) Igloo

92. ;fn jax dks laxhr] laxhr dks batu] batu dks dkj] dkj dks dkjok¡]
dkjok¡ dks rEcw vkSj rEcw dks bXyw dgrs gSa] rks ;q)&{ks= esa lSfud
dgk¡ jgrs gSa\

(1) dkj (2) dkjok¡
(3) rEcw (4) bXyw

DIRECTIONS: Complete the series. 

93. 1 A 2 Z 3 B 4 Y 5 C 6 ?

(1) X (2) U
(3) W (4) T

funsZ'k% Js.kh dks iwjk djsaA 

93. 1 A 2 Z 3 B 4 Y 5 C 6 \

(1) X (2) U
(3) W (4) T

94. Solve the equation on the basis of the given system.

a = 5 (34) 15, b = 14 (45) 56, c = 9 (?) 45:

(1) 56 (2) 65
(3) 34 (4) 45

94. fn, x, ç.kkyh ds vk/kkj ij fuEufyf[kr lehdj.k dks gy djsaA

a = 5 (34) 15, b = 14 (45) 56, c = 9 (?) 45%
(1) 56 (2) 65
(3) 34 (4) 45

GENERAL ENGLISH 

95. Fill in the gap with suitable preposition:

It’s five minutes __ 10 o’clock.
(1) to (2) of
(3) from (4) till

96. Fill in the gap with suitable preposition:

Ram died __ fatigue. 
(1) of
(3) for

97. The correct passive voice of the following sentence will be:

Would you have tolerated such humiliation?

(1) Would such humiliation have been tolerated by you?
(2) Would such humiliation having been tolerated by you?
(3) Would you have been tolerated such a humiliation?
(4) How would you have been tolerated such a humiliation?

98. In the following questions, a word is followed by four choices. Select the choice that is nearly most opposite in
meaning to the given word.

TRANSIENT
(1) Materialistic (2) Permanent
(3) Steady (4) Worthless

99. Choose the word from among the four options which is nearest in meaning to the given word.

PREDICT
(1) Analyse (2) Foretell
(3) Explain (4) Describe

100. Choose the word from among the four options which is nearest in meaning to the given word.

AVARICIOUS
(1) Jealous (2) Wealthy
(3) Envious (4) Greedy
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